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Social Media Policy 
This policy governs both: 

1. Social media sites that are FUUN sites (those that are intended to be FUUN sites AND those that 
give the appearance of being FUUN sites) 

2. Interactions with children and youth by FUUN parents, members, staff and ministers. 
 
For the purposes of this policy, social media means any public facility for online publication and 
commentary, including but not limited to blogs, wiki's, and social networking sites such as Facebook, 
LinkedIn, Twitter, Instagram, Pinterest, Flickr, and YouTube. This policy is in addition to any existing or 
future policies regarding the use of technology, computers, e-mail, and the internet. 
 
FUUN social media sites 
Only FUUN committees and task forces will be eligible to have a FUUN social media site. Individual 
members or friends of FUUN may not have such sites. Eligible FUUN committees and task forces must 
obtain permission from the board or its designee, the Director of Communications, prior to establishing 
a social media presence.  In the case of Facebook, any approved presence (closed groups, open groups, 
or pages) must be generated from the official FUUN Facebook page.  
 
Page names, logon IDs, and user names must include FUUN in the name. Login IDs and passwords for all 
social media sites must be provided to the Director of Communications or her/his designee.  
 
The church’s policy on statements representing the position of the church on political or social issues is 
applicable to statements made on web sites. That policy requires an 80% vote of the congregation 
before such statements may be made. That policy also allows committees of the church to make such 
statements, subject to being overruled by the board or the congregation. 
 
All FUUN-authorized users of FUUN social media sites must follow the established FUUN covenant. 
 
Profiles on FUUN social media sites must be consistent with current FUUN branding guidelines. Branding 
information and assistance may be obtained from the Communications Committee.  Each social media 
site or closed group must have two administrators from within the group requesting the site, in addition 
to the Director of Communications as a default administrator.   
 
The FUUN board, the Director of Communications, appropriate staff or their designees have the right to 
delete any inappropriate content from any social media, including but not limited to irrelevant content, 
hateful content, attacks against an individual, financial solicitations, endorsements of a political 
candidate or party, and content that violates any social media terms of use, code of conduct, or other 
policies. Content that violates specific social media policies may also be reported. 
 

FUUN social media sites focused on children and youth 
Closed groups, but not “hidden” groups, shall be used for groups focused on children and youth. 
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Groups shall have at least two unrelated adults as well as at least two youth. Closed groups, but not 
“hidden” groups, should be used for youth groups.  
 
Invitations to youth to join the group should only be made by teachers, youth advisors, or the DLRE 
unless a youth previously asked an adult administrator to invite him/her to join the group.  
 
Behavioral covenants should be created by the group to govern what content is appropriate and 
inappropriate for an online youth group.  
 
Any material on any site (whether affiliated with the church or not) that raises suspicion that a child has 
been or will be abused/neglected/exploited shall be immediately reported to the ministers, the DLRE or 
the SCP in addition to the legally required reporting to the State. If the material is on a church affiliated 
site, that material should be documented for church records and then removed from the site after 
consultation with DCS or the police.  
 
Any content that details inappropriate behavior (outside of the bounds of any established behavioral 
covenant) during a church sponsored event or activity should be addressed by an adult present at the 
time and reported to the DLRE and/or RE Administrator as soon as possible.  
 
Social networking groups for youth shall be open to parents of current members.  
 
Parents should be informed that the content of youth pages or groups that are not sponsored by the 
church are NOT within the purview of adult youth leaders.  
 
Adult leaders of youth groups and former youth members who, due to departure, removal from 
position, or are no longer eligible because they “aged-out” of a program shall be immediately removed 
from digital communication with youth groups via social networking sites, list serves, etc. 
 
Privacy settings on social media platforms should be set to allow anyone to see profile information 
similar to that on the FUUN website. 
 
Assistance in setting up social media accounts and appropriate settings can be obtained from the 
Communication Committee (Comm Comm). 
 

Requirements for Social Media Interactions with Children and Youth 
The ministers, the DLRE, the RE Administrator, youth advisors, teachers and volunteers in the CRE 
program are strongly encouraged to set very stringent privacy settings on any social networking profile 
they have. Individual personal profiles should be used to interact with real friends, family and peers. 
Adults should not submit “friend” requests to minors or youth. Youth may not be able to decline such 
requests due to the disparity of power between youth and adults. Youth may ask to be “friends. “Adults 
should discern the level of contact they want to maintain with youth prior to responding to these 
requests and should discuss it with the parents of the youth.  
 

Recommended Practices and Guidelines for Social Media Interactions between Professional 
Ministers and Adults: 
Ministers are strongly encouraged to set very stringent privacy settings on any social networking profile 
to shield both adult and youth members from viewing content that may be inappropriate.  
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Individual personal profiles of ministers are to be used to interact with real friends, family and peers. 
Ministers should not submit “friend” requests to parishioners and others to whom they minister. The 
disparity of power may not give the other person the ability to decline such request. 
 
Ministers who want to connect via a social networking website with parishioners are strongly 
encouraged to set up a group account that all parishioners may join. The purpose of having a personal 
profile and parish group is to create a line of privacy and maintain healthy boundaries with parishioners 
and real family, friends and colleagues.  
 
Ministers should consider the impact of declining a “friend” request from parishioners. These 
encounters may create a tension in “real world” relationships. Ministers can direct “friend” requests 
from parishioners to the parish’s group page. 
 
When a minister’s employment ends, the minister shall remove members of the church as “friends” or 
contacts in all forms of digital communications for the period of time recommended by the UUMA 
guidelines. 


